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Keywords for PassionforFashionSanDiego.com 
First, we start with a trending report comparing possible high-level keywords. This will help us figure out 

the exact words and phrases to use. 

 

²Ŝ Ŏŀƴ ǎŜŜ ƘŜǊŜ ǘƘŀǘ ǘƘŜ ǿƻǊŘ άŦŀǎƘƛƻƴέ ƛǎ ǘƘŜ ǎǘǊƻƴƎŜǎǘ ƻŦ ǘƘŜ ǘƘǊee in terms of search volume and is 

the only word that is not trending downward over timeΦ ¢ƘŜ ƻǘƘŜǊ ǘǿƻ ǿƻǊŘǎΣ άƧŜǿŜƭǊȅέ ŀƴŘ 

άŀŎŎŜǎǎƻǊƛŜǎέ ƘŀǾŜ ōŜŜƴ ǘǊŜƴŘƛƴƎ ŘƻǿƴǿŀǊŘ ǎƛƴŎŜ нллп ōǳǘ ŀǇǇŜŀǊ ǘƻ ōŜ ǎǘŀōƛƭƛȊƛƴƎΦ bƻǘƛŎŜ ǘƘŜ ƘƻƭƛŘŀȅ 

ǎŜŀǎƻƴ ǇŜŀƪ ŦƻǊ ōƻǘƘ άƧŜǿŜƭǊȅέ ŀƴŘ άŀŎŎŜǎǎƻǊƛŜǎΦέ ¢ƘŜǎŜ ǿƻǊŘǎ Ŏŀƴ ōŜ ǳǎŜŘ in content more often at the 

end of the year for more effect.  

Adding άsan diegoέ to the keywords (as well as adding άshoesέ to the list), we see a slightly different 

picture.  

 

The very general term, άfashion san diegoέ wins out with άshoes san diegoέ a distant second place. 

άJewelry san diegoέ is a consistent performer but άaccessories san diegoέ seems hardly worth 

mentioning. This can be deceiving, however: άaccessoriesέ might be much easier to rank for.  
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Now, letΩs break one of those words down a little further into categories for jewelry: άbracelets,έ 

άnecklaces,έ and άearrings.έ 

 

No clear winner here but we see that άbraceletsέ is on the rise and άearringsά consistently outperforms 

άnecklacesέ by a factor of two. Again, notice the spike surrounding the holiday season with άearringsέ 

being the clear winner every year.  

Breaking down another aspect of fashion: clothing. 

 

The dominating word here is clearly άshoes,έ with άdressesέ coming in second but only at the beginning 

of the year. Notice the very predictable cycle between άdresses,έ άjeans,έ and άshirts.έ  

Adding άsan diegoέ changes the performance of all the keywords. 
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The best performer is, again, άshoesέ but the margin is closer. We see άdressesέ on top more 

consistently and άjeansέ falling to the back of the pack.  

One last minor comparison: events. Fashion is best expressed in public and during certain events. How 

do these events match up? 

 

Like several of the terms above, timing is critical. The word άpartyέ peaks in the latter half of the year 

while άbridalέ and άweddingέ both fall off at the same time. As one would expect, there is clearly a 

preferred time to write about άprom.έ  

The conclusions from this analysis are: 

 The general term άfashionέ is much more popular but, as such, will always be harder to rank for, 

even with different words appended and prepended.  

 The local favorite for clothing appears to be άshoesέ and it shows no sign of waning.  

 A potentially improving word is άbracelets.έ  
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 Around the holiday season, the winners are άfashion san diego,έ all three types of jewelry, 

άshirtsέ and άparty.έ You would do well by creating a list of the well-performing words for each 

month and using that to guide your content. 

Thins trending information helps us compile a list of keywords. What weΩre looking for are words that 

have a low advertiser competition and CPC (cost per click, a metric taken from sponsored links in 

Google). At the same time, we donΩt want to pick words with a very small volume (under 100 per month) 

unless weΩre sure we can dominate that word. The list of keywords is below with recommendations in 

green: 

Keywords CPC Competition 
August 
Volume 

Total 
Volume 

san diego fashion $1.66  0.4 49500 40500 

jewelry and accessories $1.16  0.66 22200 33100 

clothes san diego $0.87  0.26 8100 6600 

jewelry and gems $0.63  0.46 2900 2900 

fashion in san diego $0.05  0 -1 2900 

fashion jewelry discount $1.10  0.66 1600 2400 

homemade bracelets $1.13  0.46 3600 2400 

jewelry and purses $0.86  0.33 1900 1900 

pearl fashion jewelry $1.74  0.73 2900 1600 

bracelets styles $1.22  0.33 1000 1600 

silver and accessories $0.05  0 -1 1300 

jewelry hair accessories $1.11  0.4 1300 1000 

earrings and accessories $1.04  0.33 590 1000 

jewelry and bags $0.05  0.2 -1 880 

san diego fashion week $0.05  0 -1 720 

fashion jewelry and accessories $0.90  0.6 720 590 

beads and accessories $1.36  0.46 590 590 

purse and accessories $0.05  0.33 -1 590 

rings and accessories $0.05  0 -1 590 

footwear san diego $1.54  0 720 480 

styles san diego $0.05  0 -1 390 

wedding jewelry and accessories $0.05  0.46 -1 260 

jewelry and hair accessories $0.05  0.13 -1 170 

jewelry and accessories show $0.05  0 -1 140 

prom jewelry and accessories $0.05  0.46 -1 91 

jewelry fashion and accessories show $0.05  0.4 -1 91 

bridal jewelry and accessories $0.05  0.33 -1 91 

cheap jewelry and accessories $0.05  0.13 -1 91 
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This list is taken from a list of more than 1,000 phrases. Very competitive words, unrelated words, and 

low search volume words were removed. Then the list was sorted by search volume and 

recommendations made based on competition and current volume.  

Keyword choosing is similar to the process in the hard sciences: make an educated hypothesis based on 

the data that exists, test and record that hypothesis, and make changes to your efforts when more data 

is available. This list should be commented with the words chosen before content is written. Then, in 3 

or 4 months, we will come back to this list and compare the data with keyword data from Google 

Analytics. This will tell us how youΩre doing for the words we chose and what other words and phrases 

people are finding you with.  

 

 

 

 

 


